
 
Impact Factor(JCC): 1.3423 - This article can be downloaded from www.impactjournals.us 

 

IMPACT: International Journal of Research in 

Business Management (IMPACT: IJRBM) 

ISSN(E): 2321-886X; ISSN(P): 2347-4572 

Vol. 2, Issue 10, Oct 2014, 7-14 

© Impact Journals 

 

VALUATION OF FIRM: METHODS & PRACTICES-AN EVALUATION 

M. SHARMEEN FAROOQ
1
 & VENU THYAGARAJAN

2
 

1
Senior Assistant Professor, Department of Corporate Secretaryship, Ethiraj College for Women,  

Chennai, Tamil Nadu, India 

2
Associate Professor, Department of Commerce, Pachaiyappas College,  

Chennai, Tamil Nadu, India 

 

ABSTRACT 

The ultimate test of corporate strategy is whether a firm creates economic value for its shareholders.                               

A decade ago there was considerably less knowledge about shareholder value and doubt about its relevance to corporate 

governance. But in today’s economy it is essential to excel at measuring, managing and maximising shareholder and 

company value. The complexity of measurement of value deals not only with company’s historical financial results but 

also with its ability to create value in the future. The article seeks to compare the various valuation methods and bring out 

the advantages, limitations and suitability of the same. 
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